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Abstract Users participation in collaborative service of reading promotion has become an irreversible trend. The research of the internal relation-
ship between users participation and users satisfaction can provide the basis for scientific development of user's participation in reading promotion
practice. This paper sets up the relationship model and the research hypothesis of user’s participation and user’s satisfaction and takes university
student volunteers as research object. Through the empirical investigation, it verifies the rationality of research model and the hypothesis. The
study shows that the three dimensions of user's participation have an impact on user's satisfaction, but the degrees of influences are different; by the
intermediary role of users satisfaction, users participation has indirect effect on the users further behavior. Providing multiple ways of participa-
tion, establishing a win-win participation mechanism, and focusing on training of the core users are the effective strategies of improving the users
participation performance in reading promotion.

Keywords Users participation; Reading promotion; Users satisfaction; Structural equation model
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